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FICCI-IDSA to host ‘Mark ‘e’ Dir: Bringing Market to Consumer’ 
on April 17
NEW DELHI, April 12, 2013: In a bid to protect and strengthen the potential of the direct selling industry in India, the apex industry body FICCI in association with industry chamber IDSA is hosting a day-long event on April 17, 2013 in New Delhi on the theme ‘Mark’e’Dir: Bringing Market to Consumer’.

Prof. K V Thomas, Minister of Consumer Affairs, Food & Public Distribution and Secretary, will inaugurate the event. On the occasion, Mr. Prem Narain, Ministry of Women & Child Development will also share his thoughts on the subject of women empowerment and social benefits. The other key speakers from the industry will include Mr. Pankaj Agrawala, Secretary, Ministry of Consumer Affairs; Mr. Alok Nigam, Finance Ministry; Ms. Tamuna Gabilaia, Executive Director, World Federation of Direct Selling Association; Mr. Richard Holwill, Global Vice President, Amway; Ms. Michaela Beltcheva, VP-Government and Legal Affairs, Oriflame and Mr. John P. Venardos, Senior Vice President, Worldwide Regulatory, Government & Industry Affairs, Herbalife.
Dr. A Didar Singh, Secretary General, FICCI, said, “We, at FICCI, have formed a sub-committee on direct selling to safeguard the interest of the key stakeholders of the industry. The prime task of the group is not only to bring out a clear regulation that should govern this industry, but also to bring out a clear distinction of legitimate business players from fly-by-night operators.” He emphasised that FICCI stands against anything that breaches consumer trust.

Ms. Shilpa Gupta, Head-Retail, FICCI, said that this event is being organized to recognize direct selling industry as a vital part of Indian economy. She further stated that it will also address the misconceptions about the industry and distinguish direct selling companies and fraudulent financial pyramid schemes operating under the garb of direct selling.

Ms. Chavi Hemanth, Secretary General, IDSA, informed that direct selling market is still at its nascent stage in India at Rs. 6351 crore in comparison to the US$ 154 billion in 2011-12 in the global market. The industry is facing regulatory uncertainty in India leading to collapse between direct selling entity and fraudulent financial pyramid scheme and stagnating industry’s growth.

Also during the event, a paper written by Dr. Bibek Debroy, Chief Economic Consultant, FICCI on ‘Direct selling in India: Appropriate regulation is the key’, which talks about the issues and concerns of this industry will be deliberated upon.

